FEEDBACK

Dear reader,

Thank you for reading the 2017 Corporate Social Responsibility Report of China Unicom (Hong Kong) Limited, which is the second standalone social responsibility report of China Unicom (Hong
Kong) Limited. In order to provide valuable information to you and other stakeholders in addition to facilitating the supervision of social responsibility works and enhancing the capability and
standards of performing social responsibility, we would like to have your precious opinions and suggestions regarding this report.

Email : yangwei3@chinaunicom.cn
Fax : 86-10-66258674

Address: China Unicom Corporate Development Department/Legal Department, No. 21 Jinrong Street, Xicheng District, Beijing, China, 100033

. Your identity:
A. Customer B. Shareholder C. Government D. Community E. Business partner F. Media G. Social organisation H. Others (Please specify )
. Evaluation of China Unicom’s Social Responsibility Report in general:
A. Excellent B. Good C. Fair D. Not Satisfactory E. Poor
. Evaluation of the effectiveness of China Unicom’s Social Responsibility Report in general:
Economic responsibility A. Excellent B. Good C. Fair D. Not Satisfactory E. Poor
Social responsibility A. Excellent B. Good C. Fair D. Not Satisfactory E. Poor
Environmental responsibility A. Excellent B. Good C. Fair D. Not Satisfactory E. Poor
Response and disclosure in this report to the concerns of stakeholders?
A. Excellent B. Good C. Fair D. Not Satisfactory E. Poor
. Evaluation of China Unicom’s Social Responsibility Report in terms of distinctness, accuracy and completeness:
Distinctness A. Excellent B. Good C. Fair D. Not Satisfactory E. Poor
Accuracy A. Excellent B. Good C. Fair D. Not Satisfactory E. Poor
Completeness A. Excellent B. Good C. Fair D. Not Satisfactory E. Poor
. Readability of this report in terms of content arrangement and layout design?
Content arrangement A. Excellent B. Fair C. Poor
Layout design A. Excellent B. Fair C. Poor

Other opinions and suggestions:

Thank you for your feedback and your time.





