
CORPORATE SOCIAL RESPONSIBILITY REPORT 2016 71

PERFORMANCE OF RESPONSIBILITY

Perfect indicator system
China Unicom follows international and domestic social responsibility standards, further perfects “China Unicom Social Responsibility Indicator System” 
centered nine substantial topics of the Company and drives social responsibility to be effectively integrated into enterprise production and operation on that 
basis.

Honours and recognitions
In 2016, China Unicom sturdily performed social responsibilities, disclosed responsibility performance situations promptly, and gained favorable progress in 
social responsibility performance. 

• Evaluated as Five-star in the “2015 Social Responsibility Development Index of TOP 300 Chinese Enterprises” by Chinese Academy of Social Sciences; 

• “Integrity” award in the 2nd China Shanghai Listed Companies Enterprise Social Responsibility Appraisal; 

• “Best Social Communication Innovation Award” in Public Transparency Evaluation of China TOP 200 Enterprises; 

• 24 Awards in excellent special topic cases, excellent enterprises and excellent individuals for social responsibility performance in China information and 
communication industry.
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China Unicom Social Responsibility Indicator System 

• Anti corruption and integrity advocacy
• Laws and regulation enforcement
• Risk management 

• Network construction 
• Emergency communication 
• Network security 

• External donation 
• Poverty alleviation and Tibet 

assistance 
• Public-welfare activities

• Strategic cooperation 
• Industrial chain cooperation 

• Network technology innovation
• Product innovation
• System reform & management innovation

• Network in remote areas 
• Services in remote areas 
• Agriculture-benefiting  

informatisation 

• Environment management 
• Green operation
• Cyclic utilisation 

• Brand image 
• Customer Relations 
• Optimising service 

• Core interests 
• Occupational development 
• Participatory management 

• Humanistic care 




