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CHINA UNICOM (HONG KONG) LIMITED

MANAGEMENT OF RESPONSIBILITY
In 2016, China Unicom carefully followed international and domestic social responsibility standards, actively implemented the SASAC’s Guiding
Opinions on Better Fulfilling Social Responsibilities of State-owned Enterprises, further enhanced the awareness of social responsibilities,
extensively carried out communication about social responsibilities, China Unicom further integrated social responsibilities into corporate
operation and made every effort to become an outstanding “responsible” corporate citizen.

STRATEGY OF RESPONSIBILITY
Led by the modern development philosophies of “innovation, coordination, greenness, openness, and sharing”, the Company took practical steps to contribute
to the “network superpower” strategy, “One Belt, One Road” initiative, supply-side structural reform and other national strategic deployments, fulfilling its
obligations through responsible operations. It continuously enhanced its ability to create comprehensive economic, social and environmental values, seeking
to promote sustainable development and make due contribution to China’s economic, social and informatisation development.
China Unicom’s Social responsibility strategy

Be accountable to stakeholders, the society and the
environment for its operation
Government

Innovate on applications
and services to support
digital economy

Fuel industry
development with open
and win-win cooperation

Shareholders
Customers
Employees

Deploy premium network
to build “network
superpower”

VALUE
CREATION AND
ENHANCEMENT

Partners
Practice green
development and
advocate energy saving

Peers
Community

Social responsibility issue
Promote sharing with the
society to contribute to
social harmony

Care for employee growth
and foster the sense of
accomplishment

Strengthen internal management to achieve healthy and stable business growth
Reinforce the basis of responsibility to establish a green, safe and smooth leading
network
Eliminate the digital divide by offering the rural population with the same services
as in cities

Social responsibility management
Optimise social responsibility organisational
structure
Establish social responsibility system
Provide social responsibility training

Improve service capabilities to provide a wide array of affordable and satisfactory
service offerings
Promote self-innovation to drive the sustainable development of the Company
Promote partner management to build a win-win and responsible supply chain
Adhere to the people-oriented principle to nurture a common future beneficial to
both the Company and employees

Evaluate social responsibility performance

Contribute to harmonious ecology and culture through green low-carbon
development

Appraise social responsibility practices

Engage in charity undertakings to build a better home

Regulate social responsibility communication

The Company, focusing on social responsibility management and practices, ceaselessly perfects the connotation of responsibility management, and extensively
carries out responsibility practices with company characteristics and centered on the responsibility issues to support the implementation of responsibility
strategy.

