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1H2008 Key Financial Results

*Unicom plans to sell its CDMA business and is required to report it as discontinued operations by HK financial reporting rules；
**The compared 1H2007 financial data excluded the one-off item for convertible bond fair value change, and included the Guizhou 
Province that was acquired in YE2007.  The following analyses assumed the same basis.

(RMB millions) 1H2008 YoY 
Growth**

Total Revenue 35,135 4.0%

EBITDA 15,881 -0.6%

Pre-tax Profit 5,131 1.2%

Continuing 
Operations

Discontinued 
Operations*

Net Profit 3,765 8.9%

Net Profit 655

Total Net Profit 4,420

Basic EPS (RMB) 0.324



5

Continuing Operations Revenue

2,481 2,651
2,620

31,293
31,493 32,515

1H2007 2H2007 1H2008

GSM Fixed Line

（RMB millions） 1H2008 YoY 
Growth

Service Revenue 35,120 4.0%

Usage Fee 19,022 -1.6%

Monthly Fee 3,219 -11.6%

Interconnection 
Revenue 3,706 19.3%

Other Revenue 374 -32.6%

Sales of Telecoms 
Products 15 272.2%

Leased Line 718 26.4%

VAS Income 8,081 22.9%

Revenue 35,135 4.0%

4.0%

Revenue BreakdownRevenue BreakdownRevenue (RMB millions)Revenue (RMB millions)

35,135
33,774 34,144
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Continuing Operations Expenses

（RMB millions） 1H2008 YoY 
Growth

Operating Expenses (30,227) 4.8%

15%

9.8%

-0.6%

7.4%

3.4%

7.9%

178.8%

Financial & Other Net 
Income 223 54.9%

4.5%

Leased Lines & 
Network (357)

Interconnection (4,494)

Depreciation (10,973)

G&A & Others (5,950)

Costs of Telecoms 
Products Sold (304)

Total Expenses (30,004)

Personnel (2,792)

Selling &  Marketing (5,357)

Expense BreakdownExpense Breakdown Total Expenses Total Expenses 

Sales & MarketingSales & Marketing

30,00429,62528,704

85.4%86.8%85.0%

1H2007 2H2007 1H2008

as % of Revenue

5,3575,5895,179

15.2%16.4%15.3%

1H2007 2H2007 1H2008

as % of Revenue
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Continuing Operations EBITDA & Profit

Net ProfitNet Profit

Pre-tax ProfitPre-tax Profit

EBITDA Margin

EBITDAEBITDA

3,457 3,765

2,977

1H2007 2H2007 1H2008

5,070 5,131
4,519

1H2007 2H2007 1H2008

1.2%

8.9%

(All in RMB millions)

1H2007 2H2007 1H2008

47.3% 44.7% 45.2%

15,88115,969 15,258
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Focused on quality growth 
of GSM business

Continued brand marketing, 
and improved branding-by-
segment structure

Initiated theme-based 
marketing and promotional 
programs

Strengthened distribution 
channels and built channel 
evaluation mechanism

Total Minutes of UseTotal Minutes of Use

GSM SubscribersGSM Subscribers

（in billion minutes）

（millions）

Steady Growth of GSM Business

164.4
185.9

1H2007 1H2008

113.8
127.6

1H2007 1H2008

12.1%

13.1%
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GSM Business

MOU（minutes）MOU（minutes）

47.3 43.644.8

1H2007 2H2007 1H2008

249.6251.8248.4

0.1750.1780.190

1H2007 2H2007 1H2008

Revenue per minute (RMB)

ARPU（RMB）ARPU（RMB）

（RMB millions） 1H2008 YoY 
Growth

Service Revenue 32,499 3.9%

-0.7%

-11.6%

19.3%

21.6%

-33.7%

Sales of Telecoms 
Products 15 279.7%

Revenue 32,515 3.9%

Usage Fee 17,633

Monthly Fee 3,219

VAS Revenue 7,845

Other Revenue 362

Interconnection 
Revenue 3,440

GSM Revenue BreakdownGSM Revenue Breakdown

Both ARPU and average revenue per minute declined from the same period of last year, 
mainly driven by roaming tariff adjustment starting from April 08

-7.8%
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GSM Business

(RMB millions) 1H2008 YoY 
Growth

Operating Expenses (27,809) 4.7%

-3.4%

8.8%

-0.6%

7.0%

3.5%

7.3%

177.5%

Financial & Other Net 
Income 455 3150%

Total Expenses (27,355) 3.0%

8.7%

Leased Lines & 
Network (110)

Interconnection (5,365)

Depreciation & 
Amortization (9,476)

Personnel (2,369)

Selling &  Marketing (4,923)

G&A & Others (5,265)
Costs of Telecoms 
Products Sold (302)

Pre-tax Profit 5,160

GSM Expense BreakdownGSM Expense Breakdown Sales & MarketingSales & Marketing

4,9235,1234,756

15.1%16.3%15.2%

1H2007 2H2007 1H2008

as % of Revenue

14,18113,56114,262

43.6%43.1%45.6%

1H2007 2H2007 1H2008

EBITDA Margin

EBITDAEBITDA
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Strong Growth in GSM Value-added 
Services (VAS) Business

SMS Volume

Continued to develop the 
mature VAS business

E.g. SMS, Ringback Tone, etc.

Promoted GPRS-based 
VAS as priority

GPRS now provides 
nationwide coverage

Enhanced the VAS 
supporting systems and 
application platforms to be 
ready for launching new 
services and applications

35.61 38.06

1H2007 1H2008

6.9%

GPRS Subscribers

8.89

22.05

4Q2007 1H2008

148%

17.3%
7.3%

（millions）

35.02
42.29

1H2007 1H2008

20.8%

30.8%
33.1%

Ringback Tone Subscribers
（millions）

（in billions）

Subscriber Penetration
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Rapid Growth in GSM VAS Revenue

835
1,169

1H2007 1H2008

Ringback Tone Revenue

GPRS Revenue

10

448

1H2007 1H2008

2,907
3,277

1H2007 1H2008

SMS Revenue

All in RMB millions

40.0%

12.7%

7,845

6,454

20.6%

24.1%

1H2007 1H2008

as % of Service Revenue

GSM VAS RevenueGSM VAS Revenue

21.6%
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（RMB millions） 1H2008 YoY 
Growth

Total Revenue 3,906 -3.7%

5.6%

Intersegment 
Revenue 

1,286 -18.5%

Pre-tax Profit 352 40.5%

External Revenue 2,620

Key FinancialsKey Financials

59.3
72.3

1H2007 1H2008

1.87

2.24

1H2007 1H2008

Int’l Incoming LD VolumeInt’l Incoming LD Volume

Leased BandwidthLeased Bandwidth

21.9%

20.1%

EBITDA（RMB millions）EBITDA（RMB millions）

1,7861,7321,744

45.7%43.7%43.0%

1H2007 2H2007 1H2008

EBITDA Margin

(minutes in billions)

(# of equivalent 2Mbps in thousands)

Fixed Line Business
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57.1
51.155.0

1H2007 2H2007 1H2008

243.0259.7266.4

0.2100.2120.214

1H2007 2H2007 1H2008

Revenue per minute (RMB)

-10.5%

SubscribersSubscribers MOU（minute）MOU（minute）

ARPU（RMB）ARPU（RMB）

61.6 62.3

1H2007 1H2008

1.1%

Total Minutes of UseTotal Minutes of Use

39.9
43.2

1H2007 1H2008

8.2%

（in billion minutes）

（millions）

Discontinued Operations (CDMA)
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（RMB millions） 1H2008

Operating Expenses (14,664)

EBITDA 1,158

Pre-tax Profit 882

Total Expenses (14,650)

Leased Lines  &   
Network (4,144)

Interconnection (1,315)

Depreciation (289)

Personnel (1,039)

Selling & Marketing (4,139)

G&A & Others (1,747)

Costs of Telecoms  
Products Sold (1,990)

Net Profit 655

CDMA Business FinancialsCDMA Business FinancialsCDMA Business RevenueCDMA Business Revenue

-9.4%2,423Sales of Telecom 
Products

-2.3%

-5.5%

19.0%

5.5%

-13.7%

-6.1%

-0.8%

YoY 
Growth 

15,532Total Revenue

330Other Revenue

3,586VAS Revenue

2,037Monthly Fee

6,104Usage Fee

13,109Service Revenue

1,052
Interconnection   
Revenue 

1H2008（RMB millions）

Discontinued Operations
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CAPEX and Cash Flows From Continuing 
Operations

*Company plans to increase GSM CAPEX from early announced RMB 18.7billion to 
RMB 35billion for 2008, in order to improve GSM network coverage and service quality

0

10

20

30

40

50

Others 2.7 1.2 4.3 6.4 6.4 
Transmision 1.4 1.6 4.3 4.8 4.8 
Fixed Line 0.4 0.0 0.7 1.1 1.1 
GSM 4.9 4.5 16.5 18.7 35.0 

1H2007 1H2008 FY2007 FY2008 
Plan*

FY2008
Revise*

7.39.3

25.7

47.25

30.95

7.34 6.92

1H2007 1H2008

16.62 14.22

1H2007 1H2008

Free Cash FlowFree Cash Flow

Operating Cash FlowOperating Cash FlowCAPEX（RMB billions）CAPEX（RMB billions）

(In RMB billions)

(In RMB billions)
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Strategy for 2H2008

Focus on Quality Growth of GSM Business

Increase CAPEX to improve GSM network quality

Continue brand marketing to optimize the 
subscriber mix

Increase the sales of standardized products to 
improve effectiveness of marketing spend

Promote GPRS-based services as priority and 
grow VAS business
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Transaction Structure

2

China United 
Telecommunications 
Corporation Limited 
(“Unicom A-share”)

China United 
Telecommunications 

Corporation 
(“Unicom Group”)

China Network 
Communications 

Group Corporation 
(“Netcom Group”)

China Unicom (BVI) 
Limited

(“Unicom BVI”)

Unicom New 
Horizon

China Unicom 
Limited 

(“Unicom”)

China Netcom 
Group Corporation 

(Hong Kong) 
Limited (“Netcom”)

China Netcom 
Group Corporation 

(BVI) Limited
(“Netcom BVI”)

CDMA
Assets

China 
Telecommunications 

Corporation
(“Telecom Group”)

China Telecom 
Corporation Limited
(“China Telecom”)

CDMA
Business

GSM
Business

1

1

1 2Disposal of CDMA business Merger with Netcom
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Disposal of CDMA Business 

Transaction 
Scope

The CDMA business and its relevant assets and liabilities owned and 
operated by Unicom, on the Completion Date (October 1, 2008)

Pricing and 
Consideration

RMB43.8 billion in cash, payable in three instalments
Subject to an adjustment mechanism if CDMA service revenue in 1H08 
decreased over 2% on a year-on-year basis 

Based on the CDMA service revenue for 1H08, the consideration 
will not be adjusted

Transitional 
period From the Completion Date to March 31, 2009
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Merger with Netcom

Acquisition 
method

Scheme of arrangement

New Unicom shares, ADSs, and Special Unicom Options to be 
issued in exchange of Netcom shares, ADSs and options, 
respectively

Exchange 
ratio

1 Netcom share = 1.508 Unicom shares

1 Netcom ADS = 3.016 Unicom ADSs

New company 
name

China Unicom (Hong Kong) Limited (“China Unicom”)/ 中国联合网络

通信（香港）股份有限公司(“中国联通”)

New 
management 

team

Mr. Chang Xiaobing to become Chairman and CEO of the Enlarged 
Group  

Management team mainly to be drawn from existing management of 
Unicom and Netcom

Integration 
Plan

A joint working team led by Mr. Chang has been established 

Majority of the integration work is expected to be completed within 
one year 
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Post Transaction Shareholding Structure

60.74%

100%

3.79%29.49%

17.90% 82.10%

39.25%

40.92% 23.68%2.12%

Enlarged Group

Unicom A-share

Public 
shareholders

Other 
shareholders

0.01%

Unicom GroupNetcom Group

Telefonica 
Internacional, 

S.A.U.
(“Telefonica”)

Netcom BVI Unicom BVI

SK Telecom 
Corporation 

Limited
(“SKT”)

Other public 
shareholders

Note: Assuming none of the outstanding Unicom Options and Netcom Options had been exercised
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2007 Pro forma Financials

CDMA   
Business+

Enlarged 
Group

Source: public filings of Unicom and Netcom
1 Excluding RMB1,517 million upfront installation fee 

Revenue 149,059199,539 82,5641

Total assets

Net assets

149,422 186,428 366,541

97,217 82,052 203,907

EBITDA 33,005 41,244 72,001

EBITDA 
margin 33.2% 50.0% 48.3%

-
(RMB millions)

32,618

12,591

4,673

1,471

4.5%
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Expected Timetable

Disposal of CDMA business 

Merger with Netcom

6/2 

Annc. of 
framework 
agreement 

7/28 

Annc. of 
detailed 

transaction 
agreement

8/1 

Dispatch 
circular

10/1 

Completion 
Date

Joint 
annc. by 
Unicom 

and 
Netcom

Dispatch 
scheme 

document 
and 

circular

8/15 

Publish 
interim 
report

8/25 9/17 

Court 
meeting; 
Netcom 

EGM

9/16 

Unicom 
EGM;

Telecom 
EGM

Unicom 
EGM

Publish 
interim 
report

10/14 10/15 

Court 
hearing

Effective 
date of 
scheme
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Clear Strategic Positioning1

Complexity of dual-network 
operations

Complexity of dual-network 
operations

WCDMA license expected

2G: continue to optimize GSM network 
coverage and communications quality

3G: establish leading edge after granted 
WCDMA license

Realize 2G/3G wireless business growth and 
focus on the convergence of wireless and 
fixed-line businesses

GSM 3G(WCDMA)

Fixed-line Broadband

Clear strategic positioningClear strategic positioning

GSM CDMA

Challenges associated with operating 
two networks

Customer resources

Brand positioning

Technology

Network construction
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Full-service Platform2

Full-service platform balanced between wireless and fixed-line operations

Wireless Fixed-line Broadband
Data and 

value-added 
services

Reinforce brand recognition Consolidate leadership in 
Northern China 

Providing a full spectrum of telecom services

Enhancing brand awareness and 
customer satisfaction

Providing integrated and high value-added 
products

Further enhancing the competitive advantages 
through business integration

Leveraging on the “radiation effect” of the 
leading position in Beijing, the capital of China

Providing integrated telecommunication 
solution and expand new business
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Enhanced Company Scale and 
Capabilities3

233,681

181,269

133,608

114,034

98,446

69,262

41,118

39,396

23,666

17,292

China Mobile

AT&T 

Vodafone

Telefonica

Verizon

NTT DOCOMO 

Enlarged Group

China Telecom

Unicom

Netcom

World-class company scale and subscriber base

Global telecoms by market cap1Global telecoms by market cap1 Global telecoms by number of 
subscribers1

Global telecoms by number of 
subscribers1

Ranking

1

2

3

4

5

10

12

13

28

369

298

252

251

229

176

170

162

157

146

131

China Mobile

China Telecom²

Vodafone

Enlarged Group²

Telefonica

Deutsche Telekom

France Telecom

Unicom

American Movil

AT&T

Netcom

Ranking

1

2

3

4

5

6

7

8

10

11

9

37

USD in million million

Source: Bloomberg
1 As at August 22, 2008

Source: Company filings
1 As at December 31, 2007
2 Pro forma data considered the CDMA transaction
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Enhanced Company Scale and 
Capabilities (cont’d)3

(RMB millions)

33,005
41,244

72,001

0

25,000

50,000

75,000

Unicom Netcom Enlarged Group

99,539
82,564

149,059

0

80,000

160,000

Unicom Netcom Enlarged Group

97,217 82,052

203,907

0

110,000

220,000

Unicom Netcom Enlarged Group

149,422
186,428

366,541

0

100,000

200,000

300,000

400,000

Unicom Netcom Enlarged Group

Total assetsTotal assets Net assetsNet assets

EBITDAEBITDARevenueRevenue

Source: Scheme document issued on August 15, 2008
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Resource Sharing¹4

1 Operation data of Unicom and Netcom as at May 31 and June 30 of 2008, respectively.  Statistics on transmission pipes, pole lines and PHS base 
stations as at May 31, 2008
2 Unciom subscribers are 128 million GSM users; Netcom subscribers include 109 million local access users and 23.36 million broadband users
3 Wireless base stations, including GSM only and GSM/CDMA shared base stations
4 PHS base stations

+ Enlarged 
Group

Subscriber base 
(million)2 128 131 259

Self-operated sales 
outlets

>5,000 >13,000 >18,000

Long distance fiber 
optic cables
(million km)

3.26 2.48 5.74

Transmission pipes 
+ pole lines 
(million km)

>0.70 >1.50 >2.20

Base stations 
(million) 0.173 0.434 0.60
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Rapid Growth of the China 
Telecommunications Industry

Rapidly increasing telecom 
subscribers

Rapidly increasing telecom 
subscribers Relatively low penetration rateRelatively low penetration rate

Strong growth of broadband 
market

Strong growth of broadband 
market

Considerable potential of 3G 
market

Considerable potential of 3G 
market

180 214 263
335

393
461

547

312 350 368 365

207
270

145

0

200

400

600

2001 2002 2003 2004 2005 2006 2007

Fixed-line Wireless

CAGR=18.7%

1

84%

122%

82% 90%

41%
28%

48%56% 69%57%

0%

35%

70%

105%

140%

US UK Japan Korea China

Wireless Fixed-line

75.6%
59.5%

35.4%
23.0% 20.4% 17.4%

0%

30%

60%

90%

Japan Korea Australia US HK Europe China

CAGR=40.7%

23.85
37.5

51.9
66.46

0

20

40

60

80

2004 2005 2006 2007

Source: Ministry of Industry and Information Technology Source: Research reports

Source: Ministry of Industry and Information Technology Source: Research reports; data as of 1Q’08
1 Europe includes France, Germany, Italy, and UK

3G users as % of total wireless subscribers

million

Subscribers in million
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Competitive Advantages
Full service capabilities in the 10 

provinces in Northern China

Comprehensive full service operation
Leading broadband and fixed-line businesses
Abundant backbone, metropolitan area 
network and gateway network resources
“Radiation effect” of Beijing business

Well positioned for 3G leadership

WCDMA license expected to establish the 3G 
leadership
Advantages of WCDMA:

Most widely adopted 3G technology globally
Rationalized quality-price ratio of handsets
Mature applications 
Accelerated growth in number of users

Comprehensive resources for 
international business expansion 

Most comprehensive international network 
assets in China

26 international submarine cable systems
25 cross-border road cable systems 
13 overseas POPs

Collaborations with over 400 global operators
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Development Objectives

A world-class broadband telecommunications and information services provider

Wireless

Steadily increasing in overall 
market share

3G: leading position
2G: maintain stability

Continuing to enhance  
customer value

Stable growth of overall ARPU 
driven by leading 3G ARPU 
level

Establishing leadership in value 
added businesses

Broadband & Internet 

Growing the business for the 
future 

Reinforcing planned 
development of broadband 
network and integration with 
data, contents, applications and 
multimedia 

Consolidating leading market 
position in the 10 provinces in 
Northern China
Steadily expanding in China’s 
Southern markets

Effectively utilizing customer 
and network resources in the 
South to expand the business

Fixed-line

Maximizing customer value
Bundling, terminal integration, 
services innovation and 
stabilization of growth in fixed-
line subscriber and voice 
service

Optimizing return from future 
investments

Centralized planning to optimize 
return on investments

Integrated full-service operation
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Business Strategies

Leveraging a full service platform

Rationalizing investments

Establishing market leadership in 3G

Developing broadband and transforming into an information services provider 

Integrating customer and distribution resources to enhance marketing efficiency

1

2

3

4

5

Reinforcing our customer-centric culture
6



36

Establishing Market Leadership in 3G1

Improving the GSM network Establishing 3G leadership

Invest in 3G network and business
Actively develop middle- to high-end 
customers and aim to obtain leading 
market share in 3G business
Focus on content, applications, and 
value-added services 

Continue to improve GSM network and 
service quality

Combine planning for development of 
GSM and 3G

Promoting brand recognition and core 
competencies

Leverage on the 3G advantages to 
promote the service capabilities, 
customer satisfaction, brand recognition 
and overall competitiveness
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Leveraging a Full Service Platform2

Wireless Fixed-line
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Developing Broadband and Transforming into 
an Information Services Provider 

3

Source: Netcom public filings

Broadband revenue (RMB millions)Broadband revenue (RMB millions) ICT revenue (RMB millions)ICT revenue (RMB millions)

855

3,990

0

2,500

5,000

2006 2007

366.7%

6,566
8,415

10,432

14,367

0

10,000

20,000

2004 2005 2006 2007

CAGR=29.8%

Equipment

Access

VAS

Outsourcing

Management 
applications

Support

System
integration

IT consulting

Customized 
ICT services

Driving 
forcesData

Applications

Content

Multimedia
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Rationalizing Investments4

Increase investment in 
key business areas 
(wireless, broadband, and 
value-added services)

Increase network 
coverage and improve 
communications quality

Centralizing 
investment 

planning

Full utilization of various
network resources

Centralized planning of 
future investment

Differentiating 
our investment 

strategies

Key 
investment 

areas 

2G − coverage and 
penetration

3G − key regions

Fixed-line − investment 
return

Wireless 
CAPEX plan

Unicom 2008 wireless 
CAPEX increased from 
RMB18.7 billion to 
RMB35.0 billion

RMB100 billion wireless 
CAPEX primarily allocated 
to 3G development in 
2009 and 2010
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Thank You！
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（RMB millions） 1H2008 1H2007* 1H2008 1H2007*

Operating Revenue： Selling & Marketing (5,357) (5,179)

VAS Revenue 8,081 6,577 Interest Income 71 98

Depreciation & Amortization (10,973) (11,044) Minority Interest (1) (1)

Personnel (2,792) (2,600) Net Profit** 4,419 2,177

Usage Fee 19,022 19,322 G&A & Others (5,950) (5,513)

Monthly Fee 3,219 3,642 Costs of Product Sold (304) (109)

Interconnection 3,706 3,105 Total Operating Expenses (30,227) (28,849)

Leased lines Revenue 718 568 Operating Profit 4,908 4,925

Other Revenue 374 555 Other Income, net 42 17

Total Service Revenue 35,120 33,770 Finance Costs 109 30

Sales of Telecom Products 15 4 Change in CB Fair Value (1,639)

Total Operating Revenue 35,135 33,774 Continuing Operations Profit 
Before Tax 5,131 3,431

Operating Expenses: Taxes (1,366) (1,613)

Leased Lines & Network (357) (310) Continuing Operations   Net 
Profit 3,765 1,818

Interconnection (4,494) (4,093) Discontinued Operations Net 
Profit 655 360

*Included Guizhou business acquired at YE2007
**Net profit for the equity owner

Appendix I: Consolidated Income 
Statement
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（RMB millions） 1H2008 YE2007* 1H2008 YE2007*

Current Assets (selected): Current Liabilities (selected):

Inventories 813 2,528 Long-term Bank Loans (due) 2,058 2,191

Assets to be sold 11,512 Liabilities to be sold 7,345

Deferred Tax Assets 411 427 Total Equity 99,139 97,217

Total Assets 146,500 149,422 Total Liability and Equity 146,500 149,422

Bank Balances & Cash 6,734 6,675 Payables & Accrued Liabilities 26,476 32,031

Account Receivable, net 2,308 3,211 Bonds payable - -

Prepayments & Others 1,842 3,516 Short-term Bonds - -

Short-term Bank Deposits 141 644 Advances from Customers 6,539 11,577

Total Current Assets 12,098 16,834 Total Current Liabilities 37,817 49,232

Non-current Assets: Non-current Liabilities (selected):

PPE, net 109,737 116,162 Long-term Bank Loans 1,572 1,661

Other Assets 9,970 12,855 Deferred Revenue 619 1,303

Goodwill, net 2,771 3,144 Total Non-current Liabilities 2,199 2,974

*Included Guizhou business acquired in YE2007

Appendix II: Consolidated Balance Sheet 
(Selected）
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Disclaimer

These materials have been prepared by China Unicom Limited (“Unicom”) and China Netcom Group Corporation (Hong Kong) Limited (“Netcom”) solely 
for use at the road show presentation and are subject to change without notice. The information contained in these materials has not been independently 
verified and its accuracy is not guaranteed.  No representations, warranties or undertakings, express or implied, are made as to, and no reliance should be 
placed on, the accuracy, fairness, completeness, or correctness of the information or the opinions presented or contained in these materials.  Neither 
Unicom or Netcom nor any of their respective affiliates, advisers or representatives or China International Capital Corporation, J.P. Morgan, Citibank, 
Rothschild, Lehman Brothers or Merrill Lynch (collectively, the “Financial Advisers”) shall have any liability whatsoever in negligence or otherwise for any 
loss arising from any information or opinions presented or contained in these materials or otherwise arising in connection with the presentations.

All statements, other than statements of historical facts included in these materials, are or may be forward-looking statements.  Forward-looking 
statements include, but are not limited to, those using words such as “seek”, “expect”, “anticipate”, “estimate”, “believe”, “intend”, “project”, “plan”, 
“strategy”, “forecast” and similar expressions or future or conditional verbs such as “will”, “would”, “should”, “could”, “may” and “might”.  These statements 
reflect Unicom’s or Netcom’s (as the case may be) current expectations, beliefs, hopes, intentions or strategies regarding the future and assumptions in 
light of currently available information.  Such forward-looking statements are not guarantees of future performance or events and involve known and 
unknown risks and uncertainties.  Accordingly, actual results may differ materially from those described in such forward-looking statements.  Each of 
Unicom, Netcom and the Financial Advisors undertakes no obligation to update or revise any forward-looking statements, whether as a result of new 
information, future events or otherwise, after the date on which the statements are made or to reflect the occurrence of unanticipated events.

No part of these materials shall form the basis of or be relied upon in connection with any contract or commitment whatsoever.  No securities of Unicom or 
Netcom may be sold in the United States without registration with the United States Securities and Exchange Commission (the “SEC”) or an exemption 
from such registration.  Any offering of the securities of Unicom to be made in the United States in connection with the proposed merger will be made 
solely in reliance upon the exemption from the registration requirements of the United States Securities Act of 1933, as amended, provided by Section 
3(a)(10) thereof.  None of the SEC, any state securities commission or any other regulatory authority of the United States has approved or disapproved 
the securities referred to in these materials or passed upon the accuracy or adequacy of information contained in these materials.  Any representation to
the contrary is a criminal offence in the United States.

These materials are highly confidential, are being given solely for your information and for your use only as a support for oral discussion at the 
presentation.  The information contained herein may not be copied, reproduced, redistributed, or otherwise disclosed, in whole or in part, directly or 
indirectly, to any other person (whether within or outside your organization/firm) in any manner.  You understand and acknowledge that, by attending this 
presentation, you are agreeing to maintain absolute confidentiality regarding this presentation and to keep the contents of this presentation and these 
materials confidential.  You are further agreeing that no part of these materials will be distributed, reproduced, or taken from this meeting in whole or in 
part for any purpose.  You must return these materials provided in connection herewith to Unicom or Netcom at the completion of the presentation.
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